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Muc luc

Phan 1

Phan 2

Phan 3

Tong quan thi truong
Toan canh moi trudng Internet Viét Nam

Hanh vi s&r dung Internet va mang xa hoi

Tinh hinh thi trwong quang cao s6 Viét Nam
S6 liéu veé thi trudng

Hiéu suat quang cao theo cac dinh dang

Chién lugc quang cao theo linh vuc

Tiép thi ngudi anh hudng: S6 liéu va cac xu hudng chung

Highlights
Nlra dau nam 2018 c6 gi dang nhg?






Nhan Khau Hoc

Dan soO

'.\ 96.5M

(T6/2018)

m

Do tudi lao dong

Boost Mobile App's Install & Revenue

35% 49.5%
Ti Ié thanh thi Nam

50.5%
N

24% 15%

Thé hé Millennials Thé héZ
(SN 19805-1996) (SN 1997-)

Nguon: GSO, Decision Lab (2018)



Toan Canh Mo6i Truong Internet

Ti 1é ngudi dung Internet

Luong truy cap Desktop Web| Mobile Web (tong dan so)

73% | 24% Ngudi diing di dong
g W 73%
(tong dan so)
[

Ngudi dung di ddng thong minh
43%
T6c d0 Internet trung binh @ (tdng dan so)

24.7 | 20.3 Mb
Ngudi dung mang xa hoi
0,
— 7 ‘ L. 57%

(K&t ndi c6 dinh | Két ndi di dong)

.|l| (tdng dan sd)
Thué bao 3G & 4G Ngudi dung mang xa hoi trén di dong
70%
(téng s6 ngudi dung internet trén di déng) (téng dan so)

7AD€'DTA Nguon: We are social, Google, Nielsen, VNTA (2017 - 2018)



Hanh Vi Sir Dung Internet

it nhat 1 1an / tuan

6%

A\ 4

it nhat 1 [an / thang

0%

Tan Suat Truy Cap Internet

|3
% ADSOTA

Boost Mobile App's Install & Revenue

Coéngcu 28%
tim kiém 66%
0
Truy cap MXH 32%
78%
12%
Choi
e 36%
Xem Video 32%
79%
Mua sam 5%
18%
E May tinh
Tra c(ru théng 9%
tin san pham 21% D Smartphone

Cac Hoat Dong Phé Bién Trén Internet

Nlra dau nam 2018, rat nhiéu hoat dong
Internet trén thiét bi di dong da vuot xa

so v@i trén may tinh dé ban va laptop.

Xu huéng thiét ké than thién véi di dong
vi vdy ma van la méi quan tam hang dau

ddi vai cac nha quang cao.

Véi thuc té nguai dung dang danh nhiéu
thdi gian trén cac mang xa hoi va video
truc tuyén, hay can nhac dau tu chi phi
cho quang cao va cac bai dang tra phi

trén nhirng kénh nay.

Nguon: Consumer Barometer (2017)
Ghi cht: % s6 ngudi tham gia khao sat



Cac Nén Tang Két N&i Hang Pau

80%
60%
40%
20% l
. 1N

Q0O

I

Cac nén tadng mang xa Cac nén tang nhan

hoi hang dau tin hang dau

_
O

_—

A

a Nguon: GLOBALWEBINDEX (2018)
7AD5DTA Ghi chi: % s6 ngudi tham gia khao sat
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Tong quan Vé Facebook

-~
Z ADSOTA

r

59Trléu lugt ti€p can

#7 Top cac qudc gia cé
lugng ngudi dung 1&n nhat
Nam

53%

\[g
47%

TP. H6 Chi Minh
#4 Top cac thanh pho trén toan cau
vé lugt truy cap trén Facebook

Ngudi dung Facebook Viét Nam, theo thiét bi
May tinh
iPhone/iPod 1IN
iPad
Android I
Mobile Web N
0% 10% 20% 30% 40% 50% 60% 70%
Top cac thanh pho c6 lugng ngudi dung Facebook cao nhat
TP. H6 Chi Minh NN

HaNoi |
Pa Nang
bongNai 1N
CanTho W
0% 5% 10%  15%  20%

Nguon: Facebook (2018)
Ghi chd: % ngudi dung Facebook



Hanh vi str dung Facebook

r

Cac hoat dong trén Facebook tai Viét
Nam, theo gidi tinh

15
12
9
6
| I I
0 -
Binh luan Like bai dang  Chia sé bai dang Click quang cdo
Ghi chi: S6 lan ngudi dung thuc hién cac hoat déng nay trén Face-
book trong vong 30 ngay (theo khao sét)
’ADSDTA

Boost Mobile App's Install & Revenue

Phu nir Viét hoat dong tich cuc trén
Facebook han han so véi dan 6ng, thé

hién qua moi hoat dong.

Vay nén ddi vgi cac phuong tién truyén
théng hay mang xa hoi,

thuong hiéu/nhan hang nén chd trong
tao ra nhirng n6i dung nham té&i doi
tugng phu nir dé xay dung cac chién

dich hiéu qua.

Nguon: We are social, Facebook (2018)



Tiép Can Quang Cao

» O
Quang cao .
trong clra hang 12%
Bao/Tap Chi
Poster 6%
Email @ 2% :

Ngudi dung Viét Nam thuong nhin thay quang cdo vé mot san pham/dich vu
Thu Tin @ 1% lan dau tién trén Internet. TV, quang cao trong ctra hang ciing la nhirng noi kha
hiéu qua ddi v&i nguoi Viét.

Radio
a Nguon: Consumer Barometer (2017)
7ADE:'DTA Ghi cht: % ngudi tham gia khao sat



VIETNAM

®
Tinh hinh thi truong
guang cao so6 Viét Nam




Chi Tiéu Danh Cho Quang Cao So6

a
3

r

Chi phi dau tu vao quang cao soé tai Viét Nam tang tur

131.4 triéu USD ( chiém13% téng chi phi cho quang
cao phuong tién truyén théng - goi chung la media
ads) 1én 215 triéu USD (chiém 18.4%) trong giai doan
tlr 2015 dén 2017. Theo du doan, con s6 nay sé tiép
tuc tang trudng déu va dat muirc 323.6 triéu USD, tlrc

23.6% tong chi phi cho media ads vao nam 2020.

Du chua chiém ti trong 16n trong media ads (gom ca
quang cao trén tap chi, bao truyén théng, radio va
TV...), quang cdo sé van dang trén da tang &n dinh va
ngay cang déng vai tro quan trong trong cac chién

lugc marketing ciia doanh nghiép.

ADSOTA

Boost Mobile App's Install & Revenue

$1,500

$1,200

$900

$600

$300

2016

2017

2018

2019 2020

Nguon: eMarketer (2018)



Chi Tiéu Danh Cho Quang Cao Di Pong

Quang cao di ddng dang trén da tang truwdng va sé tiép tuc nam

vai tro quan trong hon trong tuong lai.

Chi phi danh cho quang cdo di ddng m&i chi€ém 22.5% téng chi
phi cho quang cdo s6 vao nam 2016 va 36.6% trong nam 2017.
Theo dy doan, con sb nay sé dat murc 64.7% vao nam 2019 va

68% vao nam 2020.

D Chi tiéu cho quang cao di ddng / Tong chi phi cho quang cao s6

(Chi tiéu cho qudng cdo di dong: trén dién thogi, mdy tinh bang va cdc thiét bi
két néi Internet khdc, ngoai trir cdc qudng cdo dang tin nhan MMS, P2P)

ay
7AD5I:I’IF Ngudn: eMarketer (2018)
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Chi Tiéu Danh Cho Quang Cao Hién Thi

Giadi tri va
Truyén thong

May méc ty déng

Cac nha quang cao nganh hang tiéu dung nhanh

Surc khde &

Dugc phém m 15.5% Ban 1é (FMCG) dau tu vao quang cao hién thi nhiéu han han

‘ cac nhém nganh khac (chiém t&i 34.5% téng chi phi
cac nganh).

é Cac dich vu L . o L
t3i chinh Con s6 nay trong nganh sutrc khde & dugc pham la
15.5% va mang truyén thong - giai tri la 10.1%

ai
.E 34.5%

FMCG Du lich

a
7ADSDTA Nguon: Statista, 2018



Hiéu suat Quang cao hién thi

Khu vuc Chau A Thai Binh Duong (APAC)

Thoi luong
(giay)
40

300x1050 va 160x600 dugc xem la hai kich
€& quang cao c6 hiéu qua nhat trén nén tang
30 may tinh va tao ra thai gian tuwong tac véi

20 khan gia lau nhat.

10
Con ddi vai nén tang di déng, 160x600 and

320x250 la hai kich c& dem lai hiéu qua vugt

© © © © © o o © © © o o
S 88822888 § SEm o ho c2
3 X 3
X X X o o X T X X X X & troi hon ca.
o ©o o N K o x 8 8 8 § ¥
®©®© 6 6 N o KN o © o g N
- M ™ o g - ®mM @®™ m
=~ ADSOTA Nguon: Moat, Apr 2018, Asia-Pacific
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Chi Tiéu Danh Cho Quang Cao Video

DaGi véi dinh dang quang cao video, chi
tiéu nhiéu nhat phai ké dén cac nha
quang cao thudc nganh ban Ié, chiém gan
40% chi tiéu cla toan thj truong cho
quang cao video. Theo sau la nhém
nganh F&B (dich vu an uéng) véi 19% va

strc khde 13%.

-~
7 ADSOTA

theo Iinh vuc

F&B
19% o
i
Ban Ié '
38%

Surc khée

13%
24

“ Tai chinh 8%
[ 4

Cong nghe 4% = Jr /R bulich 5%
Giai tri 4%

Source: Statista (Dec 2017)



Ti Lé Xem Tron Ven Video Quang Cao

Top cac qudc gia thudc khu vurc Chau A Thai Binh Duong (APAC)

S ° @ Japan G S99% D 41% Viét Nam la mét trong nhirng quéc gia ma
D i ngudi dung cé xu hudng xem tron ven video
- 39%: 36% L quang cao trén ca may tinh va di dong cao
Thailand .-~ I | !rl o ) _
m D ! L , Philippines nhat tai khu vuc Chau A - Thai Binh Duong.
50% ksl 35% ! ! I G
1 |
! i ! 41% D 33% \

! i | Danh sach nay cling bao gom Australia, New

| (R, - E— |
Malaysia &E LT ' _ Zealand, Nhat Ban va 5 quéc gia Dong Nam A

- N\ , (@ Singapore
529 D 3506 0 e %, D khac la Singapore, Malaysia, Thai Lan,
: g m 60% 45%

Indonesia 4 Indonesia va Philippines.

G 49% D 23% )
|
|
aAustralia | v Vi
m 63% D 50%

DGi v&i riéng nén tang di dong Viét Nam dirng

thr 2 Dong Nam A, chi xép sau Singapore vé

|
|
a New Zealand ti 1& xem tron ven video quang céo.

m 62% D 48%

a
7 ADSATA Ngudn: Moat, Asia-Pacific (ul 2018)



Video Viewability Trén Di Pong

Top cac qudc gia trén toan cau

Germany. . T
Vietnam Viewability la chi sé xac dinh quang cao c6

98% dugc xem bdi nguoi dung thuc sy hay khong.

DaGi vai quang cao video trén nén tang di dong,
cac qudc gia cé ti |é viewability cao nhat la
Singapore (99%), Burc (98%), Phap (98%) va

Viét Nam (98%).

Viét Nam dugc xem la 1 trong 4 qudc gia ¢6

‘ ' nguoi dung di dong twong tac vdi video quang
France cdo tich cuc nhat thé gidi hién nay.
98% ,
(@ Singapore
99%

a
7AD5DTA Nguon: Statista (2018)



Cac Chi S6 Cua Quang Cao Trén Phwong Tién Truyén Thong Va Mang Xa Hoi

Khu vuc Chau A Thai Binh Duang (APAC)

$5.0
$4.0
$3.0 ===Cost per click
(CPC)
$2.0
e==(Cost per
$1.0 thousand (CPM)
$-
N N O O Xe] O M~ M~ M~ M~ 00 00
SO © © © © © © © ©o o o o
[a\] (o] [a\] [a\] [a\] [a\] (o] [o\] [a\] (o] ~N (o]
o™ < — o~ m <t — o m < ~— o
o oo o oo o oo o o o o o o
4%
3%
o w
1% .
===(Clickthrough
0% rate (CTR)

3
% ADSOTA
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D{r liéu dua trén lugt hién thi quang cdo trén
toan cau dugc do méi quy, bao gom Quang
cao tu nhién trén Facebook desktop, di dong
va Audience Network, khdng bao géom

Facebook Exchange and Instagram.

Nguon: Nanigans, Asia-Pacific (T7/2018)



CPC trén Instagram

Top cac qudc gia trén toan cau
Thong ké cho thay Viét Nam thudéc nhém

$5.0 cac qudc gia c chi sd CPC trén Instagram

cao nhat thé gidi.

$4.0 us
- ° g Jordan Top 15 cac quéc gia c6 chi sé Instagram CPC
ietnam ‘ '
Kenya e b
$3.0 Nigeria Q ﬂa _ cao con bao gbm Kenya, My, Nigeria,
Republic of Korea
Jamaica [’ ¥ s ~
(:i,/ Jordan, Norway, Qatar, Han Qudc, v.v...
$2.0 Qatar ™ c Austria
! ; e Canada ; o e s e
Kuwait c @ m Hon 50% trong danh sach nay déu la cac thi
=¥
$1.0 SRR I Finland truong Internet dang phat trién. Chi sé CPC
Cameroon cao mot phan c6 thé la do ndi dung kém thu
$-

hat, chat lwgng thap hoac nham sai doi

tuong muc tiéu.

3
7ADSDTA Nguon: Statista
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Ti Lé M& Email

Gido duc

Tai Chinh

Ban Lé

Agency

Cbng Nghé

Gidi tri — Nghé thuat
Du lich

Strc khoe - Sac Dep

Internet Marketing

3
% ADSOTA
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0.0%

theo nganh

Tai Viét Nam, Email khéng phai la lua chon

hang dau cho mét chién dich hiéu qua do ti
I&é md& kha thap (thuong chi dudi 50%), dac
biét la trong linh vuec tiép thi sé va Strc

khoe & Sac dep.

Tuy nhién, Email marketing lai c6 thé dem
lai hiéu qua trong cac nganh nhu Giado duc,

Cac dich vu Tai chinh va ban I, b&i day la

nhirng chd d& ma ngudi nhan email tai Viét

30.0%

Nam quan tam.

10.0% 20.0% 40.0% 50.0%

Nguon: Statista (Dec 2017)



&i Anh Huwaong (Influencer Marketing)

10%

8%

6%
4%
Hu

Ra mat sdn Gia tdng nhan Tao ndi dung Xay dung céng
pham dién thuong dong
hiéu

Cac muc tiéu pho bién cta chién dich Tiép
thi Nguoianh hwéng (Influencer Marketing)

3
% ADSOTA

Boost Mobile App's Install & Revenue

B Ti |é tvong tac mTilé Like W Ti lé Share

Power Middle
Influencers
10-250K followers

Micro Influencers
1-10K followers

Macro Influencers
250K - 1M followers

Celebrities
+1M followers

Mirc do anh hwéng

Nguon: Vietnam Economy, Hiip (2018)






HIGHLIGHT 1 Phuwong tién truyén thong va mang xa hoi

70,632,315

% Viét Nam nam trong sd 10 cac quéc gia bi ro ri dit liéu ngudi dung Facebook nhiéu nhat trong vu bé bai

Cambridge Analytica.

% Facebook da khac phuc khiing hodng bang viéc gigi han API. Viéc nay cling lam anh hudng téi rat
nhiéu key player trong thi trudng s6 va quang cao so, bao gom cac irng dung lién quan dén ban hang

va hoat ddng clia cac irng dung bén thr ba (chatbot, cac cdng cu phan tich).

1,175,870 1,096,666 1,079,031 789,880 622,161 562,455 443,117 427,446 311,127
I L] L |
P & & w o © 0 @
Philippines Indonesia UK Mexico Canada India Brazil Vietnam Australia
= ADSOTA

Nguon: Statista (2018)



HIGHLIGHT 2 Moi Quan Tam Cua Nguoi Viét

Cac tim kiém pha bién trén Web Tim kiém hinh anh pha bién nhat

/oo /BaI > & BUi Tién D{Ng (céu tha béng dd) * Cd& Vit Nam

[ W) 14) (o)

N2 N N

. @ U23 Viét Nam ‘ Balenciaga (céng ty thai trang)
Lich thi dau Kénh14 X6 s6 Mién
World Cup 2018 am
P ) World Cup 2018 &) Messi (cau thu béng dd)

Tim kiém pho bién nhét trén YouTube

J Chay Ngay Di (Music Video) 0 Nhanh Nhu Chép (TV Show) ] BuaYeu (Music Video)
J Nguoi La Oi (Music Video) J Ngudi Am Phu (Music Video) @ U23 Viét Nam (Thé thao)
J C0 Gai m52 (Music Video) ° Giai Piéu Chung Baéi (TV Show) J 7 Nu Cudi Xuan (Music Video)

a
7AD5DTA Nguon: Google Trend (2018)



HIGHLIGHT 3 Digital Ads & World Cup 2018

Ghi chd cho cac nha Quang cao

Cac dinh dang ndi dung cho mua World Cup

Bai dang
59%

Khan gia muc tiéu ciia quang cao

feeeeeee9®: o

* ® 9%
Tusi: 1824 @ B D B 41%
Tudi: 25-34 @ (@ @ B @ ¢ 56%
Hinh anh
Mirc twong tac ciia khan gia va Lwot hién thi Quang cao 1%

Livestream (hgp phap)

8%
@ . ,
’ - / Tin tdrc
A e o x» o a | an’e g%’g N 8% Videoo
. > 9
Truéc trén ddu Hiép 1 gior Hiép 2 Squ trén déu 23%

Khodng thoi gian hiéu quad dé tiép cdn khdn gid

a
7ADSDTA Nguoén: Buzz Metrics, Advertisingvietnam (2017 - 2018)
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Hé Sinh Thai Quang Cao S6 Viét Nam

Facebook Agencies

i~
% ADSOTA
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#)\NTS

IIAV/AC
1 U/\VINND

MEDIA GROUP

isobar

MAaXUS
MEDIACOM

ureka

MEDIA

a
7 ADSOTA

Social Listening
AgencyTool

@ buzzmetrics

YeuNet M edia

Social Listening & Market Intelligence

SIHI®

salesforce .
radiané

socialmention
Adobe Social

*

Social Platform

e @
[l o

Adnetwork

3
e ADSOTA
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) .
< Adtima

Leading In Mobile

Admatic

fa admicro

br\o\wws

A AdFlex

LLLLLLLLLLLLLLLLLLL 5 6
CleverAds

Ecomobi

Do the right thing

Live Streaming
Platform

ol - 1€
AQ- @

LIVE =3 I:uheTV

STREAMING
fvibeo | talk™

MCNs
—4
p(o%s ,me tub

YEAHI

BNETWORK

eCommerce

LAZADA

GROUP

B Shopee
TIKI.VN
Sendo.n
adayréilom

HOTDEALs»

Nguon: Statista (2018)
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® Cong ty quang cao thudc Appota Group b

A’\i * =
m Agency quang cao cua Facebook trong mang Game dau tién va duy nhat tai Vietnam

m PGi tac lién doanh ctiia TNK Factory (thudc tap doan Kakao) - Han Quoc

m Thanh vién Hiép Hdi Mobile Marketing
)
s,

CAC DICH VU '@' “‘Q N

CH I N H APP MONETIZATION QUANG CAO MANG PA KENH TRUYEN THONG
(MCN)

Adsota.com






